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place full-page TV
put half-page -

television go out
take out radio

good IN—— advertisement un

run new - apz[:e /lad/advert
show misleading 29 (for sth.)

print show n.p.

. Internet feature n.p.

make a series of

produce + % viral

* BELOT A BSR4 o
i L E R @i advertisement f i B advert : ad g5 HL2B&FE o

isERIT ) MP3-001

We'll place full-page ads in all the major newspapers.

PP ES AR LS ERES -

The client wants to put an advert in the newspaper.

=PBEER CHISES -

Let's take out an ad in all the national newspapers.

HPER B EERK CEFESE -

We ran the advert for three weeks on national television.

RS EEE R T = -

They showed a misleading ad and were told to remove it.

& s —RIEREES » LK F RIS -
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They're really good at making funny radio adverts.
I+ oERMBENESES -
We're producing a new series of TV ads.

RPIERIF—RIFTHERES -

The TV advert will go out on Tuesday nights at 9 pm.
SRISRESRTEER_IF ENEETE -

The radio ad will run for one week.
SHIESESEE 2 -

The print advert shows a car on a mountain road.

SR ERSHERNEE TR LR -

This series of viral ads will feature our product being used by famous
actresses.

EERYIBASNESH I IR EBERARMNEmR -

IIRECIEIEIER
miE TEERAR) PEHEENT TR THEF -

Let's @ a® advertisement in the

newspaper. Then most readers will surely notice it.

| think ® ads are more effective than @

ones. People can read them more slowly and get more information

about the product.

It will be very expensive to ® a®

ad for two weeks. Air time is very expensive.

It will be very expensive to @ a whole
of TV adverts. Why don’t we just (® one?
The @0 ad (9 last Sunday night and

will 42 for one week every night.
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We want the 13 advert to 19 the

product very clearly.

The 5 ad will 49 our product being
used by Otani Shohei.

Some people said the 47 advert was 18

—they liked it, others said it was @ , they didn’t think

the product was so good, but they all agreed it was the first time they

had seen the product showed in that way.
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N/ [onxdoss] B : research » assessment

1786 ~ B1%5 - RIBREIE - — KBS
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SENBE e Ba SEBA
show n.p.
show that v.p.
carehl s o
detailed B 5 B
nFgepih statistical reveal that v.p.
do thorough :
. cost-benefit demonstrate n.p.
perform extensive , ,
economic | analysis demonstrate that v.p.
undertake . .
_ financial (of sth.)
carry out | preliminary strategic e
conduct | brief J P L
market
turther cn:mf!rm . .
confirm that v.p.
more
indicate n.p.
Indicate that v.p.

Y : analyses

IS 3= TIE) ) MP3-005

We did more analysis and found the problem.
PPN S BRI DT » A 5 RE o

We performed an in-depth analysis of the problem.
IFIET RN S RARDIT

The consultant undertook an extensive financial analysis for us.

BERIR BT BRI BEDH -
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We carried out a brief market analysis and found some interesting
results.

FPIN S REABSRYMIS O » Ih38IR 5T —LBEER

We need to conduct further strategic analysis before we reach a
decision.

(oA RERR] » IPIFR2NE—THIREE DT -
A detailed financial analysis will show more results.
sH VIR DB EEL ESHIAER ©

My preliminary analysis suggests that we need to move into the
market now.

RAVR)LS DWRER » RFNREULREATS -

Further analysis revealed the problem.
E— SR DTELE 5 RRE o

The cost-benefit analysis provided some interesting data.
AN o ATIEE T —LE5BER -

Economic analysis confirmed our hunch that the market is shrinking.

SEDMER J IMMFRMSBLIEES=MERYFET -

The market analysis we've carried out demonstrates that there is
growing demand for our product.

PP S D ITENE » AFRHERMERNTKLELRES -

The analysis indicates that we are on the right track.

oATiEd » IFIEE 700 -

Our analysis indicates a problem in sector 4.

HPHYDITIEL - FUESRERE -

IRECITIRIRE

e TERdEDR ) PEBELBEENT » T MG+ -
We (D a(@

all the numbers in detail.

analysis. We looked at
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We (3 a@ analysis. We didn’t have

much time so we just did it very quickly.

If we have more time, we can (5) (®)

analysis. Maybe we can find the result.

Before investing my money in this company, | need to @

©® analysis.

a9 analysis (9 that the market conditions

are pretty good for us.

a2 a3 analysis

that although the production costs are high, profits will also be high.

We need to (19 some (9 analysis before

we make a decision about how to deal with our competitors.

Let's @ some more analysis @8 the

situation before we make a decision.
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We don’t normally accept late submissions, but in this case I'll make an

(A) appliance
(B) exception
(C) investment
(D) occurrence

By improving the production -------, we can save time, money, and
resources.

(A) upswing

(B) process

(C) conference

(D) consignment

Of all the --—--—- we Interviewed this week, Sarah Mitchell seems best
suited for the position.

(A) resumes
(B) candidates
(C) applications
(D) employees

When traveling abroad, | carry enough of the local ---—-- to last several
days.

(A) currency
(B) market
(C) tradition
(D) area

When buying a home, most people take out a 20 or 30 year --—--— to
cover the bulk of the property's cost.

(A) mortgage

(B) payment

(C) return

(D) finance
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quarterly

half-yaarly advertising

tigghit enterfainment  (forsth,) r
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IRRARPEHR > UBIFEE FhRFAEAR

ve a tight entertainment budget ti

We are on a limiled production budget.

nental budgets in an ef
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We need lo reduce budgets for the second half of the year
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1S Year,

fort to control spending.
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